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MO511 IASUZANENSsSAvUS=gNA (APPLIED BUSINESS ECONOMICS)

MO512 wAnssuUaJANSIia:N1sInn1s (ORGANIZATIONAL BEHAVIOR AND MANAGEMENT)
MO513 MsIANISNISMan (MARKETING MANAGEMENT)

MO514 msﬁu|Wonqsﬁm§uionﬂu§sﬁo (FINANCE FOR BUSINESS DECISION)

MO515 MsINNISIBINAYNS (STRATEGIC MANAGEMENT)
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MP 521 N1S3IAS1:HWNANSSULUSINA (CONSUMER BEHAVIOR ANALYSIS)
MP 522 nagnsnisnanniiazn1swauunwaniitunlny (MARKETING STRATEGY AND NEW PRODUCT
DEVELOPMENT)

\MP 523 nN1snannmavna (DIGITAL MARKETING)

s
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MP 531 n1sdnnisnsiaunnumsiduginnainaana (BRAND MANAGEMENT FOR DIGITAL-MARKET
LEADER)

MP 532 MsdnN1ssadnNdndnunenisnatnooulau (DISTRIBUTION CHANNEL MANAGEMENT IN
ONLINE MARKETING)

MP534 nagnsn1sma1nusNIsia-n1sInN1sanANauwius (SERVICE MARKETING STRATEGIES AND
CUSTOMER RELATIONSHIP

MP 535 msonmsmdanmaaua ladamna (RETAIL WHOLESALE AND LOGISTICS MANAGEMENT)
MP 536 Ms3IAS1:HVoaN1INIsnan (MARKETING ANALYTICS)

MP 537 N1s3v8man (MARKETING RESEARCH)

MP 538 Us:|ﬁus’hﬁfyﬁ']umsﬁﬂn'lsn']sma'm (SIGNIFICANT ISSUES IN MARKETING MANAGEMENT)
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MP533 naqnémsﬁomsmsmmmgsmmm (INTEGRATED MARKETING COMMUNICATION STRATEGIES )
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MUB91 N1sANWIAUADIBES: (INDEPENDENT STUDY)
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