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(Fundamentals of Business Finance)
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(Business Environment & Tools for Business Analysis)
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(Fundamental of Computer and coding)
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(Applied Business Economics)
LﬁlﬂiﬁumﬂfqiﬁqLmzﬁmuﬁ@ﬁmmﬁﬂﬂmmqﬁmmqLﬂwﬁmmm§1'7fmuﬂﬁ?nﬁﬂﬂﬂi:ﬂqﬂmﬂ%ﬂizimu‘iu

NTANUANAYNTUAARAUlAN19gINA muﬁ”\iﬁmmmmmiumﬁme}:ﬁmmumicﬁmmgﬁq‘lumwifm

o A= . \ a A g9 o o o = = s a vy 1 A 2 a
ﬁ‘:ﬁﬂllll'ﬂﬂr]ﬂV]NN@ﬂﬁ‘gﬁV]UmﬂﬂuQﬂQ?ﬂqLW@IV@qu?ﬂﬂ?UGI'JLL@zmﬂ@iﬂ"ﬂLﬂﬁﬂ@ﬂqmﬁﬁ?ﬂ@iﬂ’ﬂﬂq\iﬂﬂﬁ‘;'ﬁ@V]ﬁﬂr]W

MB 503 WOANFSNRIANTURENIFAANISNNLANANHULANILURIRIANG 3 (3-0-6)

(Organizational Behavior and Identity Management)
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(Marketing Management in Digital Economy)
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(Finance for Business Decision)
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(Innovative Operations Management)
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(Highly Competitive Strategy)
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(Investment Analysis)
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(Asset Allocation)
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(Independent Study)
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